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1. Gen Z: 12 - 27 years old (in 2024), Millennial: 28 - 43 years old (in 2024)
2. Statista: Millennials and Generation Zs in Thailand - statistics & facts
3. Statista: Ready-to-Drink (RTD) Coffee & Tea

4. Tetra Pak: Unleashing the Power of Demand Spaces

5. Tetra Pak, Trendipedia Consumer Trends 2025

6. Tetra Pak: Demand Spaces — Consumer Research Report 2024

7. Mintel: Inside the curious culinary world of Gen Z: health vs indulgence
8. Statista: Understanding Gen Z consumers in emerging Asian markets
9. Coffee broadens its appeal by blending with juice - Mintel

10. First Insight: The state of consumer spending: Gen Z shoppers demand sustainable retail
11. The Holistic Consumer - Global, 2024
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https://www.tetrapak.com/en-th/campaigns/ready-to-drink-coffee-th?utm_source=website&utm_medium=earnedmedia&utm_campaign=rtdcoffee&utm_content=consumertrends_th#contact

