STAY IN CONTROL
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In times of uncertainty,
consumers crave a sense of
control over their lives.

Brands can empower
consumers with information and
choices that help them make
confident decisions that protect
themselves, the planet and
everything on it.

Consumers are eager to break
out of their confines and
explore, play and embrace
novel experiences.

Due to the COVID-19 outbreak,
feeling good has become a
desired outcome for most
interactions, whether with a
product or a person

EXPLORE OMNI-SPACES
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The home will continue to be a
sanctuary for many people, but
also out of home consumption
is back.

Brands are re-imagining physical
and virtual spaces to offer
convenience and choice to
consumers.
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